
Proposed 12 Unit Online Marketing and Society Course

Part A:  Markets, Marketing, Public Policy and Ethics

I Markets and Their Regulation

 1 Wilkie, William and Elizabeth Moore 1999  Marketing's Contributions to Society.  
Journal of Marketing 63 (Special Issue): 198-218.

2 Lie, John 1997 Sociology of Markets. Annual Review of Sociology 23 (July) 341-360.

3 Christy, Ralph D. 1996  Markets or Government? Balancing  Imperfect and 
Complementary Alternatives. American Journal of Agricultural Economics 78 (December) 
1145-1157

4 Carman, James M and Robert G. Harris 1986 Public Regulation of Marketing Activity, 
Part III: Failures and Implications for Marketing and Public Policy. Journal of 
Macromarketing  6 (Spring) 51-64.

5 Carsky, Mary L., Roger A Dickinson and Charles R. Canedy III 1998 The Evolution of 
Quality in Consumer Goods. Journal of Macromarketing  18 (Fall) 132-144.

6 Hunt, Shelby D. and Dennis B. Arnett  2001, Competition as an Evolutionary Process 
and Antitrust Policy. Journal of Public Policy & Marketing 20 (Spring) 15-26.

7a Gundlach, Gregory T., Joan M. Phillips, and Debra M. Desrochers 2002 Antitrust and 
Marketing: A Primer and Call to Research, Journal of Public Policy & Marketing 21 (Fall) 
232-236.

7b Gundlach, Gregory T. and Joan M. Phillips 2002 Marketing in Antitrust: Contributions 
and Challenges. Journal of Public Policy & Marketing 21 (Fall) 250-253. 

II Externalities and Impacts

1 Mittelstaedt, John D., William E. Kilbourne and Robert A Mittelstaedt 2006 
Macromarketing as Agorology: Macromarketing Theory and the Study of the Agora. 
Journal of Macromarketing Silver Anniversary Issue 

2 Nason, Robert D.1989 The Social Consequences of Marketing: Macromarketing and 
Public Policy. Journal of Public Policy & Marketing 8, 242-251. 

3 Mundt, JoNel 1993 Externalities: Uncalculated Outcomes of Exchange, Journal of 
Macromarketing 13 (Fall) 46-53. 



4 Cadeaux, Jack  2000 Market Mechanisms and the External Benefits of Consumption. 
Journal of Macromarketing 20 (June) 132-144. 

5a Pollay, Richard W. 1986 The Distorted Mirror: Reflections on the Unintended 
Consequences of Advertising. Journal of Marketing 50 (April) 18-36. 

5b Holbrook, Morris B. 1987 Mirror, Mirror on the Wall, What’s Unfair in the 
“Reflections on Advertising”. Journal of Marketing 51 (July) 95-103. 

5c Pollay, Richard W. 1987 On the Value of Reflections on the Values in the Distorted 
Mirror. Journal of Marketing 51 (July) 104-11. 

6 Mittelstaedt, John D. 2002 A Framework for Understanding the Relationships Between 
Religions and Markets. Journal of Macromarketing 22 (June) 6-18 

III Marketing Practice and Public Policy

 1 Hutt, Michael D., Michael P. Mokwa and Stanley J. Shapiro 1986 The Politics of 
Marketing: Analyzing the Parallel Political Marketplace. Journal of Marketing 50 (January) 
40-51.

      2 Petty, Ross D. 2005 Societal Regulation of the Marketing Function: Does the 
Patchwork     Create a Quilt? Journal of Public Policy & Marketing    24 (Spring) 63-74.

3 Bone, Paula Fitzgerald and Karen Russo France 2003 International Harmonization of 
Food   and Nutrition Regulation: The Good and the Bad. Journal of Public Policy  & 
Marketing 22 (Spring) 102-110

     4 Mittelstaedt, John D, and Robert A. Mittelstaedt 1997 The Protection of Intellectual 
Property: Issues of Origination and Ownership Journal of Public Policy  & Marketing 16 
(Spring) 14-25.

     5 Desrochers, Debra M., Gregory T. Gundlach and Albert A. Foer 2003 Analysis of 
Antitrust Challenges to Category Captain Arrangements Journal of Public Policy  & 
Marketing 22 (Fall) 201-215.

 6 Weber, James and Kathleen Getz 2004 Buy Bribes or Bye-Bye Bribes: The Future 
Status of   Bribery In International Business. Business Ethics Quarterly 14 (4) 695-711.

    7 Seiders, Kathleen and Ross D. Petty 2004 Obesity and the Role of Food Marketing; A 
Policy Analysis of Issues and Remedies. Journal of Public Policy & Marketing  23 (Fall) 
153-169.



IV Marketing Ethics

   1 Whysall, Paul 2000 Marketing Ethics –An Overview The Marketing Review 1 175-195

2 Hunt, Shelby D. and Scott J. Vitell (2006) The General Theory of Marketing Ethics: A 

Revision and Three Questions. Journal of Macromarketing  25th Anniversary Issue.

3 Laczniak, Gene and Patrick Murphy 2006 Normative Perspectives for Ethically and 

Socially Responsible Marketing. Journal of Macromarketing   25th Anniversary Issue.

4 Maignan, Isabelle, O.C. Ferrell and Linda Ferrell 2005 A stakeholder model for 
implementing social responsibility in marketing. European Journal of Marketing 39, 9/10 
956-977

5 Dunfee, Thomas W., N. Craig Smith and William T. Ross Jr.  1999 Social Contracts and 
Marketing Ethics Journal of Marketing 63, (July) 14-32.

6 Williams, Oliver F and Patrick E. Murphy 1990 The Ethics of Virtue: A Moral Theory 
for Marketing Journal of Macromarketing 10 (Spring) 19-29.

7 Rittenburg, Terri L. and Madhavan    Parthasarathy   1997 Ethical  Implications of Target 
Market Selection. Journal  of Macromarketing 17 (Fall) 49-64.

V Social Marketing

1 Andreasen, Alan R. 2003 The life trajectory of social marketing: Some implications. 
Marketing Theory 3 (3) 293-303.

2 Hastings, Gerard and Michael Saren 2003 The critical contribution of social marketing: 
Theory and application. Marketing Theory 3 (3) 305-322. 

3 Glenane-Antoniadis, Alicia, Gregory Whitwell, Simon J. Bell and Bulent Menguc 2003 
Extending the vision of social marketing through social capital theory: Marketing in the 
context of intricate exchange and market failure.  Marketing Theory 3 (3) 323-343.

4 Andreasen, Alan R. 2002 Marketing Social Marketing in the Social Change Marketplace. 
Journal of Public Policy & Marketing 21 (Spring) 3-13

5  Brenkert, George G.  2002  Ethical Challenges of Social Marketing.  Journal  of Public 
Policy & Marketing 21 (Spring) 14-25.



6 Hastings, Gerard and Martine Stead 2004 Fear Appeals in Social Marketing: Strategic 
and Ethical Reasons for Concern. Psychology & Marketing 21 (November) 961-986

7 Dholakia, Ruby Roy and Nikhilesh Dholakia 2001 Social Marketing and Development.  
In Paul Bloom and Gregory Gundlach editors Handbook of Marketing and Society, 
Thousand Oaks Ca. Sage Publications, 486-505

VI Illustrative Issues

1a Kennedy, Charles R., Frederick H. deB Harris and Michael Lord, 2004 Integrating 
Public Policy and Public Affairs in a Pharmaceutical Marketing Program: The Aids 
Pandemic. Journal of Public Policy & Marketing 23 (Fall) 128-139.

1b Calfee, John E. and Roger Bate 2004 Pharmaceuticals and the Worldwide HIV 
Epidemic: Can a Stakeholder Model Work? Journal of Public Policy & Marketing 23 (Fall) 
140-152.

2 Hanemann, W. Michael 1995 Improving Environmental Policy: are Markets the Answer? 
Contemporary Economic Review 13 (Jan) 74-79.

3 Caudill, Eva M. and Patrick E. Murphy 2000 Consumer Online Privacy: Legal and 
Ethical Issues. Journal of Public Policy & Marketing 19 (Spring) 7-19.

4 Hilton, Brian, Chong Ju Choi and Stephen Chen 2004 The Ethics of Counterfeiting in the 
Fashion Industry: Quality, Credence and Profit Issues. Journal of Business Ethics  55 
345-354.

5 Argandona, Antonio 2005 2005 Corruption and Companies: The Use of Facilitationg 
Payments. Journal of Business Ethics  60 (Spring) 251-264.

6 Bradford, Kevin D., Gregory T. Gundlach and William L. Wilkie 2005 Countermarketing 
in the Courts: The Case of Marketing Channels and Firearms Diversion. Journal of Public 
Policy & Marketing 24  (Fall) 284-298.

7 Polonsky, Michael Jay and Greg Wood 2001 Can the Overcommercialization of Cause-
Related Marketing Harm Society? Journal of Macromarketing 21 (June) 8-22. 

Part B: Macromarketing

VII The Domain of Macromarketing

1. Wilkie, William L. and Elizabeth S. Moore 2003 Scholarly Research in Marketing: 
Exploring the “4 Eras” of Thought Development. Journal of Public Policy and Marketing



22 (Fall) 116-146. 

2 Dixon, Donald F. 2002 Emerging macromarketing concepts: from Socrates to Alfred 
Marshall. Journal of Business Research 55  737-745

3 Hunt, Shelby D. and John Burnett 1982  The Macromarketing/Micromarketing 
Dichotomy: A Taxonomical Model. Journal of Marketing 46 (Summer) 11-26. 

4 Fisk, George 1999 Reflection and Retrospection: Searching for Visions in Marketing. 
Journal of Marketing 63 (January) 115-121. 

5 Tamilia, Robert D. 1992  Issues and Problems in the Development of Contemporary 
Macromarketing Knowledge. Canadian Journal of Administrative Studies 9 (June) 80-97.

6 Layton, Roger and  Sanford Grossbart, 2006 Macromarketing: :Past, Present and 
Possible Future. Journal of Macromarketing Silver Anniversary Issue 

VIII  Systems Thinking and Analysis

1 Shaw, Eric H. 1995 The First Dialogue on Macromarketing.  Journal of Macromarketing  
15 (Spring) 7-20 

2 Dixon, Donald F. 1984 Macromarketing: A Social Systems Perspective. Journal of 
Macromarketing  4 (Fall) 4-17. 

3 Meade, William K. II and Robert W. Nason 1991 Toward a Unified Theory of 
Macromarketing: a Systems Theoretic Approach.   Journal  of Macromarketing 11 (Fall) 
72-82. 

4 Layton, Roger A. 1985  Marketing Systems in Regional Economic Development.  
Journal of Macromarketing 5 (Spring) 42-55. 

5 Layton, Roger A., 1989  Measures of Structural Change in Macromarketing Systems. 
Journal of  Macromarketing 9 (Spring) 5-15. 

6 Sybrady, Arthur, Stephen F. Pirog III, and Ronald S.J. Tuninga 1991 The Outcome of 
Distributive Systems: A Conceptual Framework. Journal of Macromarketing  11 (Fall) 
19-28.

  IX  Marketing, Development and Globalization

1 Klein, Thomas and Robert Nason 2001 Marketing and Development: Macromarketing 



Perspectives. In Paul Bloom and Gregory Gundlach editors Handbook of Marketing and 
Society, Thousand Oaks Ca. Sage Publications, 263-297 Key article—online permission to 
be requested. 

2 Taylor, Charles B. and Glenn S. Omura 1995 Analyzing Economic Development in the 
Republic of Korea: An Evaluation of Alternate Paradigms of Marketing and Economic 
Development, Part II. Journal  of Macromarketing 15 (Fall) 66-91. 

3Vann, John W. and Erdogan Kumcu 1995  Achieving Efficiency and Distributive Justice 
in Marketing Programs for Economic Development. Journal  of Macromarketing 15 (Fall) 
5-22

4 Shultz, Clifford J. II and Anthony Pecotich 1997 Marketing and Development in the 
Transition Economies of Southeast Asia: Policy Explication, Assessment and Implications. 
Journal of Public Policy & Marketing 16 (Spring) 55-68. 

5 Carman, James M. and Luis V. Dominguez 2001 Organizational Transformation in 
Transition Economies: Hypotheses. Journal of Macromarketing 21 (December) 164-180.

6 Kilbourne, William E. 2004 Globalization and Development: An Expanded 
Macromarketing View. Journal of Macromarketing 24 (December) 122-135.

7 Witkowski, Terrence H. 2005 Antiglobal Challenges to Marketing in Developing 
Countries: Exploring the Ideological Divide Journal of Public Policy & Marketing  24 
(Spring) 7-23. 

X Marketing and the Quality-of-Life

1 Ger, Guliz 1997 Human Development and Humane Consumption:  Well-Being Beyond 
the ‘Good Life’. Journal of Public Policy & Marketing 16 (Spring): 110-125. 

2 Peterson, Mark and Naresh Malhotra 1997 Comparative Marketing Measures of Societal 
Quality of Life: Substantive Dimensions in 186 Countries. Journal of Macromarketing  17 
(Spring) 25-38. 

3 Eluvia, Aaron and Douglas C. Friedman 1998 Income, Consumption and Subjective 
Well-Being: toward a Composite Macromarketing Model. Journal of Macromarketing 18 
(Fall) 153-168. 

4 Lee, Dong-Jin, M. Joseph Sirgy, Val Larsen and Newell D. Wright  2002 Developing a 
Subjective Measure of Consumer Well-Being. Journal of Macromarketing 22 (December) 
158-169. 



5 Sanfey, Peter and Utku Teksoz 2005 Does transition make you happy? Working Paper 
No. 91  European Bank for Reconstruction and Development (April) 32 pages. Internet  
accessible at   http:www.ebrd.com/pubs/index.htm.

6 Sirgy, M. Joseph and Dong-Jin Lee, 2006 Macro Measures of Consumer Well Being 
(CWB): A Critical Analysis and a Research Agenda Journal of Macromarketing 26 (June) 
xxx-xxx

XI Distributive Justice

1 Klein, Thomas A.1987 Prophets and Profits: A Macromarketing Perspective on 
Economic Justice for All: Catholic Social Teaching and the U.S. Economy, Journal of 
Macromarketing 7 (Spring) 59-77. 

2a Crompton, John L. and Charles W. Lamb, Jr. 1983 The Importance of the Equity 
Concept in the Allocation of Public Services. Journal of Macromarketing 3 (Spring) 28-39 
(This paper is followed by a Comment and then a Rejoinder). 

2b Dixon, Donald F. 1983 A Comment on the Importance of the Equity Concept. Journal 
of Macromarketing 3  (Fall) 40-45. 

2c Crompton John L.  and Charles W. Lamb, Jr. 1983 The Importance of the Equity 
Concept Revisited. Journal of Macromarketing  3 (Fall) 46-48. 

3 Hill, Ronald Paul, Robert M.  Peterson and Kamwalroop Kathy Danda 2001 Global 
Poverty and Distributive Justice: A Rawlsian Perspective. Human Rights Quarterly  23 
(February) 171-187. Online via Project Muse

4 Hill, Ronald Paul 2005 Do the Poor Deserve Less Than Surfers? An Essay for the 
Special  Issue on Vulnerable Consumers. Journal of Macromarketing.  25 (December) 
215-218. 

5 Chung, Chanjin and Samuel L. Myers, Jr. 1999 Do the Poor Pay More for Food? An 
Analysis of Grocery Store Availability  and Food Price Disparities. Journal of Consumer 
Affairs  33 (Winter) 276-296. 

6 New Zealand Ministry of Social Development 2005 2005 The Social Report: indicators 
of social wellbeing in New Zealand (Wellington, New Zealand) 1-12, 58-71. 

XII  Sustainability and Consumption

1 Droge, Cornelia et. al. 1993 The Consumption Culture and Its Critics: A Framework for 
Analysis. Journal  of Macromarketing 13 (Fall) 32-46. 



2 Kilbourne, William H., Pierre McDonagh and Andrea Prothero 1997 Sustainable 
Consumption and the Quality of Life: A Macromarketing Challenge to the Dominant Social 
Paradigm Journal of Macromarketing 17 (Spring) 4-24. 

3 John O’Shaughnessy & N.J. O’Shaughnessy,  2002 Marketing, the Consumer 
Society and Hedonism. European Journal of Marketing, 36 No. 5/6, 524-547. 
4 Shultz, Clifford J. II and Morris B. Holbrook 1999 Marketing and the Tragedy of the 
Commons: A Synthesis, Commentary, and Analysis for Action. Journal of Public Policy & 
Marketing  18 (Fall) 218-229. 

5 Prothero, Andrea and James A. Fitchett 2000 Greening Capitalism: Opportunities for a 
Green Commodity. Journal of  Macromarketing 20 (Spring) 46-55.

6 Schaefer, Anja and Andrew Crane 2005 Addressing Sustainability and Consumption. 
Journal of Macromarketing 25 (June 2005) 76-92. 

7 Cornwell, T. Bettina and Judy Drennan 2004 Cross Cultural Consumer/Consumption 
Research: Dealing with Issues Emerging from Globalization and Fragmentation. Journal of 
Macromarketing 24 (December) 108-121. 




